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Asti DOCG consortium was founded in 1932 and originates from the province
of Asti in the Piedmonte region, northwest of Italy. The ASTI DOCG Consor-
tium was built up on 4,200 families of winemakers, and 80 companies that
bottle and sell the product, which made this sweet sparkling wine famous
around the world. Asti sweet sparkling wine is made out of the Moscato
grape and the only DOCG wine of its kind. The DOCG label, stands for “De-
nominazione di Origine Controllata”, it means that the production is con-
trolled and guaranteed.The aromatic sparkling wine is unique by its excep-
tional characteristics; musky aroma and taste, immediate fragrance, bal-
anced natural sweetness and moderate alcohol content. The Asti DOCG
consortium was created to protect, promote and enhance the image of Asti
in Italy and worldwide.
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ASTI maintains the fragrance and aromas of the fresh grapes more than any
other wine in the world.

LAST YEAR we launched LadyASTi in Shanghai deeply believing that China
will represents a high potential market for ASTI. One year later we are here
again to continue our mission.

This year we will launch the Second Edition of LadyASTI, the first Italian sing-
ing contest in China, but we will also extend our activities through coopera-
tions with the most famous ASTI producer brands in the world.
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Campaign 2013

_o Over 55, 000 followers in Chinese
Social medias
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| 25,000 chinese girls applied to be crowned Lady
O --- ] ASTI 2013 in Shanghai

First launch

campaign July 2013 6
Over 22 millions single viewers in Lady ASTI video
streaming voting page (PPS&IQIYI)
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Campaign 2014

Positioning approach: Affordable Luxury

Age: Chinese females 18 - 45 years

Characteristics: Charismatic, sparkling, sweet and international
Channels: KTV contest, positioning party, Universities, Shopping Mall and
Trade

Online LadyASTI presence: Official website www.ladyasti.com; (KOL,
Weibo/WeChat)

Positioning party: Selected venues in Shanghai to increase sales and aware-
ness e.g. MINT and Bar Rouge

Trade Exhibitions: increase sales and market potential in China

Exhibition : SIAL CHINA in 2013 and 2014

INSIDERCHINA



Campaign LAUNCH 2014
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YUCHAOQYIN

® Singer
® CHINA Champion of the first Star
Conference

Zhangjiang ,Yuchaoyin, Keerginfu.

ZHANGJIANG

® Singer

® Music director

® Songwriter of SunNan
music studio

KEERQINFU

@ Famous musician

® Songwriter

® Critic

® Cross media planner
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KTV CONTEST 2014

A. ONE Press conference and Cocktail Party
B. THREE Blind auditions

C. oNE Semifinal

D. ONE Final in Shanghai

ORGANIZED BY

lifestyle@insiderchina.com
.,
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HEZEKI BT E KT Media Plan
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NEWS PAPER AND WEEKLIES WINE MAGAZINE LIFESTYLE
® Grazia e Restaurant Review e Forbes
o ff e Drink GUIDE e HURUN REPORT
e U+ Weekly ® Drink ® Noblesse
® The Bund e FOOD&WINE e Life Express
e Modern Weekly e Wine e Target
e FOOD Report e Apex Manual
e FOOD Special e Comfort
e China Wine ® Insider
e IMOTRE
® Fortune Generation

ORGANIZED BY INSIDERCHINA
lifestyle@insiderchina.com
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i Z Kk Media Plan
100

Tvs WessiTEs: WessITEs:

® Channel Young-OK ® Haibao.com e www.chinanews.com.cn
e SMG e Weibo.sina.com.cn e www.chinaluxys.com

e ICS e www.sochu.com e www.FashionTrenDigest.com
e OTV-Entertainment Online e www.163.com e www.chinadaily.com

e Dragon TV News Centre e www.ellechina.com e www.onlylady.com

e www.youku.com e www.self.com

e www.tudou.com ® www.vogue.com

® www.styletv.com ® www.rayli.com.cn

® www.igiyi.com ® www.yoka.com

e www.pptv.com ® Www.Mmp.com

ORGANIZED BY INSIDERCHINA
lifestyle@insiderchina.com
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FZKFX SPONSORSHIP

I Our Sponsor’s Benefits :

1. Press release mention

2. Media exposure with more than 100 Chinese and Italian Medias

3. Live broadcast exposure on Youku and PPS (all night long)

4. Special thanks by the MC during the night

5. Name our Teams with your BRAND name. ONLY 3 TEAMS AVAILABLE

6. VIP area access with private bar for Sponsor’s representative and 2 guests
/. Brand Logo on LED maxi screen on stage

8. Possibility to have a promotional booth at the Event location.
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CHARITY AND LUCKY DRAW %
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We are pleased to announce that during the -
Final night all the offers will be 100% donated !

to an International Charity Organization®® 0

% Charity organization contact details will be provided shortly.
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CONTACT US

%

BE our partner and joinusin &
our event is very easy, 3.

contact us to donate Lucky Draw %
prizes, vouchers, products or ¥
charity cash.

PLEASE CONTACT : lorenza.celentano@insiderchina.com
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JOIN US
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