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Sino-Italian cultural exchange
activities program
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Sino-lItalian Food Culture Festival
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Background and purpose
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In Jiaxing, the birthplace of the Communist Party of China
On the occasion of the 100th anniversary celebration
Gather influential Italian cultural and artistic resources
Let international cooperation benefit citizens, and participate in international exchanges
A comprehensive display of the results of opening up and international cooperation
Promote trade cooperation through cultural exchanges, and promote investment through trade
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China-Italy Cultural Exchange Series Activities Plan
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Sep.19-Sep.21

PE "EREEFRTL"

Sino-Italian Puccini e la sua lucca Music Festival

Sep.10-Sep.12

"“T*ﬁ&rﬁﬁﬁ"

Sino-Italian Food Culture Festival

Sep.30-Oct.15

" H—E8" HREENiT
BAFEAZARE

ONE BELT ONE ROAD | Mediterranean Seal
Italian contemporary art exhibition

Opening & Promotirne Warming Up Climax

BE HiE L
ANBS, RN ZETEE, chFassy SULRIE, ETRTRAE
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Activity organization
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« Organizer: People's Government of Jiaxing City - E#: hEEFRSERTER:

- FPEG: PESKAER. =XHXHr BiRFRE. TEsk. SRR SEREFEEFANE
 thipERfi: HMISEBEIEIRIBBIRAR Delicacy Mix of Italy & Jiaxing
- jEThEE: 9B10-12H

. . ey = ﬁ .."'
FaEaiiiEIfS | Openning Ceremony

« HEES: BEAFIEPEWE, FESATSERES

» FRWS: EXMREIBIC. BIRBRS, HXED. ). FRUMS

- FFESEENAETE]: 98108 16:30-17:00

Foreign leaders: Michele Cecchi, Consul General of Italy in Shanghai, and Valtero Canepa, Vice Chairman of the China-Iltaly Chamber of
Commerce

Chinese leaders: Mao Hongfang, Mayor of Jiaxing Municipal People's Government
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iEL1iAiE | Location
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Meiwan Street
Historic commercial district in downtown Jlaxm
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T B RM{RIOn-site food production stalls

FTZ R/ MBEERLG/Handicrafts/pre-packaged food

JEH. %X /Performance & game Zone

RE. H&X/Rest and dining area

DPZSRIEN

VIP{ZZE[X /VIP parking area

Sit£950 M
- INIEmRE 40
- FIZ® (ME%&Mm) 151

(ue|d 1eiq)buiuue|d ease JuaA

A total of about 50 booths
* 40 food stalls
* 10 handicrafts or Pre-packaged food
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MAIN ENTRANCE

PEXAXATESREMRERE

{04 [l R RHRE
DP1 FCA Alfaromeo 7+ PR A RN
DP2 Piaggio Vespa g HRE EERER
1 CNIT NEW FRONTIERS LTD pins OISl N NN )
snacks(taralli)
2 Shanghai SinoDrink Trading Co., Ltd GENAGRICOLA ect. IR BAFILE
3 Denis Freres Co., Ltd. Alcenero FEE. #FPasta, tomato sauce
4 Beretta Beretta KBB4 Ylcold cuts
5 WREREE WRERREE RigeE, BT
- =g EEIEES. BTk, XROKRE.
6 [:[MES ik B SR
7 BE® SRR SHER. BRRE
8 T (RiENES) RK RIARDS. RAE . REGMN. KB
RMEFEAERS. BARUN. &SR
& LR = S . BT 0
RN - BRARR. SETER.
10 FEARIAEE (=t AAET. SAERE
11 TIREEISR iTRIEISR
ZHEE
12 Da Marco Da Marco 1§;§Fbﬂ£lﬂ£®sp§ghettl
penne alla sorrentinat&mE
lasagnaT/EHE
o)
LR+ T &Ffsalsiccia con patate arrosto
13 Da Marco Da Marco EORREEE
P& B Salsiccie al sugo Confirmed
iBe¥
14 Da Marco Da Marco #AI&M55vongole e cozze soute
YEfif & 8T frittura calamari e gamberi
15 Da Marco Da Marco #H&: Dolci, Tiramisu-
Arancine “BAFIEF"
= . Rl Panzerottini fritti “EAFIRF"
17 SEEAIR (BF) BEE BEEL. AVRAF. BIRHA
THEHM. MSIRE. AR
18 FBARSRAEIS [ BRSRASMARISHS. ARSRLERS. ARSRIF:L.
MSKRESR. | ARRESRN. AR
19 Fabbri (Shanghai) Food Trading Co., Itd Gelato di Natura TKEE
20 Amico armando Amico armando i =L
21
22
5 Mammamia! Mammamia! WiE. BN
24
preve e KAk, REHE. 1SRG,
» e s AR b, OB
26 APRIAES AR BFEAER. FIRE.
TFBESRE R, S48, MHTER.
27 TR TRERE BHEES b, OERE. KRG, SEFTR
WIFRAE, REBILK
LTHERRE. RSOBER. KREEA.
2 LA s, M. WDLT. 810, ASHE
KIBEHER, FGER, WERER,
29 LRSS EHRRE . SFFHE.
HEERE BEENR
30 SRS el REANE. BEES. TEAG/T
31 Asahi Beer Asahi Beer 5]
32 llly Coffee llly e
sy DT BTEK. BEES. INERMEIAPR.
= RBESHE, B T, USRS, KR
EHERFEON. HERasne.
B (FEEIERR. BTN
34 EAXFRAERERAR fEERER (EEIRTEAMIR. (BEEEANR. (HEHRERMIER)
B (FE AR IrE)
2. HEREEHA. 4EpbiallIpIfE
AR A SFANEE. RN, FRKE KRS,
= HEREESIS K KRk SHERR. A
36 Dynamigs Dynamigs BAFIL Eltalian Wine
37 TOTINO PANINO TOTINO PANINO Panini= 8334
38 jlocd Imemanogzl [[rsdmg (iengi, Times Grocery/iFood PR, B Ex
PRESER
NEEEEIR3000/RKFHUEFA
NEZBNELSE
39 EEENEEE —EARI BUARAE. HEZRH.
BURB=TETEE
—E &8, —Btis /Ein (4, &) .
—EB{ftiE KREN
40 SEESERIFFTZERASHE BEER. FENTE. EEGELE. EHh—0O%n
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EBINTHEI | Food processing booth
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WWERT3m*2.5m, AIRIEWSHARSHS

BINEZE, (RISXSSE—, FEINRIERFCHSERIRIT, EMRIFABIR

The standard size is 3m*2.5m, which can be split and combined vertically according to the
type of business

Build as a whole, maintain a uniform style, and customize the design according to the
merchant's CI, showing good results
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SCBIFVERENLZIT | Cultural and creative hand-made
booth design
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Outdoor Advertising
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Highlights of the event
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FEBEh | Openning Ceremory
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FERRFTER, MSRIE, FEEIAMUNR—XERED
EEPESEGS{FARENTREREIFRAN—RESRER
BRLANIREE, LASRER, RRAZRN~LEHEEESE

Guests and friends gathered, leaders witnessed, the event is more than just a food market
It is also a panoramic display of Sino-Italian international cooperation for Jiaxing citizens and international friends
It also promotes trade with culture, and promotes investment with trade, showing that cultural exchanges drive a comprehensive exhibition on the industry
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=2EA -ILEFIK | Locomotive Tour Show

'SSREASLNER"
AR, RN TEEREBREAS>EXRAT ENEENE, BEETER, HEIERE.

VESPA - ZXEBEREFHEEE SV E30AZE+ EBVespand HEiFKiE, o

The Jiaxing Club organized a fleet of 30 retro locomotives + Shanghai Vespa Company to start a locomotive parade, along the
“CPC Road", bringing the ltalian style of life from the "Roman Holiday =» Jiaxing Holiday", carrying food festival flags, and
shooting videos.
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ERdi#ExE) | Fashion show

“— R — BRI 20004FH], BiT£Es,
NIWhERENTELA, HEAEXARERREER, COMOALIER
MzzEl, IS, PESEEPIRKD 2N, B 2RI

Oz, BES+HINSEEEZFE, RIS XARIRREE, AT=HY
KE

Use silk as a medium
The combination of ancient and modern + Chinese and foreign contrast interaction shows the blending of cultures and
the development of fashion.
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HSL3{ikiF. & | Culture Road Show

RS ARIETSE
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TLETURENARLE . TiEE

H&ﬂl,\\ 'fij—%gA7 E-Eil%ﬁ-ﬁ$

SR REfE=.
balcony opera, mask ball, costume tour, street performers, the freshest immersive experience of

"BAREARN («.5?" —PA&
SR, FHRHIREHRERSS, HrES5545E0,
“Italian Art Parade” - /
watching the opera, and a close experience of ltalian street art. And provide dress—up photo services rfor tourists to participate in
DOLCE:.G.«\BBANA o

l:A

nteraction.
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EAXEMDPiIgIT | ice cream (HEfl)

FNERRK, R[RUEEIRT. BalRE, FE. fin., FeHLEEDPEIR
"HEBYIE" — TS EEREX: “KZISHEER" . “HPEIHEBE . KRERCE
B, Fe—R TITRKSMEHEER" ARk, BEEHEFIEE;

Aiming at the key exhibition areas, the planned exquisite design, strong sense of
interaction, good-looking, fun, and delicious full-latitude DP presentation.
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#HLEIEHE)] | Creative interaction

"ANEWREE: Face-o-mat” — RBEEAFIINZARKONEAELAB ENET, S 0o, Jh
AEENRIT MRS R —KETRRLEIEE, FEXANE®R, FE—MEHIinEi,
An interactive mode of street painting created by an artist from ltaly. Sit down for 10 minutes, and the
inaepenadent illustrator will bring you a picture of your own avatar.
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HLZFRA | Music flash

"EIFFHEIBIRA)” —— BLRTRIESERRA BRI B KREBRTE) +ERRE (0 (RS ) |
BAEGNR, HEHIHMS, REEREFPNRELE+SE. BANERE, BUXURZRSEFIEE, REIMSIEKMER.

Sino-Italian teenagers sing/play Chinese+ltalian songs in a flash-mob way, record video and broadcast.
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Media & Communication Plan
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i HERB RisEERE EHER
Foh: HTBHEERPMER SRR 105 A
EEIRI— Foh: BRI KPINER EIEIHR: 5HA
T e

MIERARS: BIRER. EffinLait:

)
- ETHRA: RN, APP [ 23] TR

ERPUEAPPERENX .. MIEARS [ F2XizE | L& #n: 555+ RS 2275+

=}

ERPUEAPPEIER . MIEARS [IzfEz< ] 3L5% K3 565+  ERSH: 185+

[=]

=Eizanpdl
EMMUEAPPIOESX . MIEARS [ EiEiiBek ] L5k K3 485+  ERESH: 105 +

SEMEI=K X
£ EBSM: 1275+
mzz: 985+

e = EE2:

-y | BRI . Logge) . 177 .
RIS C DEaatomE ] . 7 ]| STHER) el (722

asz N\

EIE | MIEARS: EREARFRIERR

iR 2 B15055+ AR slifFit: 105 +AiR

ﬂtmﬁﬁ Estimated total exposure : 1.5 million+ person-times Number of attendees: 100,000+ people
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