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A luxury outlet  

 

FLORENTIA VILLAGE - JINGJIN DESIGNER OUTLETS 

Launched in June 2011, is characterized by an 

authentic Italian style. 

 

With a total site area of 60,000 square meters, 

Florentia Village boasts collections from more than 

170 brands including the best Italian and 

International luxury brands. 



A luxury outlet  

 

The Florentia Village project has established a new benchmark for Luxury Outlets in 

China. This center has made one of the combinations of world famous brands, and is the 

first one in China. This achievement is attributed to an excellent partnership with top 

brands from Europe, USA and China. 

 

The customers target is the middle class with strong brand awareness and demonstrating 

strong purchasing power. 



The concept 

Florentia Village Luxury Outlet reproduces the open-air look and atmosphere of a 

HISTORIC ITALIAN TOWN where shopping is a pleasant and relaxing experience while 

eating playing and visiting.  

 

The Outlet is owned by RDM the real estate that in partnership with McArthur Glen is the 

market leader in the development of Italian designer outlets as: Serravalle, Castel 

Romano, Barberino, Noventa di Piave, La Reggia. 



FV “ID” 

• Located between Beijing and Tianjinin (Wuqing). 

• Total site area of 60,000 square meters . 

• More than 170 brands 

• Further 7,000 square meters retail space to be opened in Q2 2014 for 

additional 40 shops 

• More than “just buying” : a shopping experience. 

• A discovery tour through the suggestive historical centre of a typical Italian 

town. 

• Big designer brands into the excitement of a convenience all year round. 

• Surprises, dedicated promos and special events. 

• All services and facilities. 

 (parking,restaurants,café,atm,children’s play area, i-point) 

 



Brand Mix 



FV  



FV  2013 Key Figures  

 More than 3.2 million visitors / year ( + 51 % Vs 2012 ) 

 Average number of weekly visitors of over 60,000 . 

 
 

2013 Like for Like Revenues (Ytd) : +42% 

          

          

 

 

 
 



Location & transportation 
Located in the upcoming urban district of Wuqing, around 
halfway between Beijing to the North-West and the Port City 

of Tianjin to the South East. 

 

BY CAR 

5 km from Wuqing North (Yangcun) Exit of Jingjin Highway 

 

BY TRAIN 

22 minutes from Beijing South Station or 16 minutes from 
Tianjin Railway station.  

(22 daily trains to Wuqing/day) 

 

BY HIGH SPEED TRAIN 

100 meters from Jing Jin High Speed Railway Wuqing Station. 
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EMKT 

Brand’s Participation Brand’s Participation 
11  



12 | FV MKT Team | March 20, 2014 

EMKT 

Bottega Veneta Opening 

Jimmy Choo Opening 
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THANK YOU FOR YOUR ATTENTION  
 

 

 

 


